OHUC NPEJIMETA KYPCY
IIpeamer: HOBI TEXHOJIOI'TI

daKyJbTeT: eKOHOMIYHUI

Kypc 5 O06oB’s13x0BHIT: X
BuoipkoBuii:
Piunwmii:
1 cemecTp:
2 cemectp: X
3arajibHa KIIbKICTh JlaGopartopHi: 8 3aHATH MO 2
ronin: 81 rou.
I'oguHu HA THKIEHD: KypcoBuii npoekrt

Teopisi:18 JIaGopaTopHi: 16

KOJ: ECTS 2,5 xkpenutiB

META: JOCHIAUTH BIUIMB HOBITHIX TEXHOJIOTi Ha pPO3BUTOK Oi3HECY,
€KOHOMIKHU Ta CyCHIbCTBA.

MPOTPAMA: dyHnameHTanbHa POJb HOBITHIX TEXHOJIOTIM y CydacHOMY
CBITOBOMY po3BUTKY. Knacudikamiga. I'nmoOamizarmis, 1HHOBaWii Ta UUKIU
Konpgpar’eBa. EKOHOMIUHI, cOLlajbHI, MPaBOBI, MOJITHYHI Ta €TUYHI (hakTOopU
yIOPaBIiHHSA 3aCTOCYBaHHSIM HOBITHIX TeXHOJOrid y Oi3Heci. Bukopucranus
[aTepHeTy Ta enekTpoHHOI komepilii. [[iHHOCTI 3 TOUkH 30py OI3HEC-CTPYKTYp Ta
cnokuBaydiB. OCHOBH €JIEKTPOHHOI KOMEPIIii. 3aCTOCYBaHHS.

BIBJIIOT PA®IA:

1. Dave Chaffey, (2002), E-Business and E-commerce Management: strategy, management,
and applications

2. Freeman C., (1997), The economics of industrial innovation

3. Sternman D. Business Dynamics, 2000. 982p.

4. Vijay Mahajan and Eitan Muller. Timing, Diffusion and Substitution of Technological
Innovations, 2001.

5. T'mazpeB C.}O. DxoHOMMUECKas TEOpUsI TEXHUYECKOTO pa3BuTus. - M.: Hayka, 1990.

METO/H OL[IHKOBAHHSI:
[cniut —40%
Kypcosuii npoekt —40%
Po6ora B cemectpi — 20%

MHNEPEAYMOBMU:
Exonomiuna kibepHeTnka, MozenoBaHHs eKOHOMIKH, EKoHOMIYHA TUHaMiKa

IHANBIAYAJIBHA POBOTA: Po3pobka «kypcoBoro mpoekry. OmnpaltoBaHHs
JI0JJATKOBOT JIITEpaTypH
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